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Yes, voul
Your comtrol the Information Age,
Welcome to your world.
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Modern Elecironic Methods

= podcast
» blog
= Wik

= froll

= web 2.0
e MASNhUP

e SOCIdl
networking

e dooced
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Why use New Media?

= enhance the intferactive nature of
communication

= particularly attractive fo certain "hard to
reach’ audiences

= facilitate the expression of
user’s opinions

= improve the speed of
dissemination

= ‘many hands make
light work’
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Pitfalls of New Media

= validity / trustworthiness of content

= randomness, idiosyncrasy and redundancy

= personal Vs professional space

WELCOME
WORLD WIDE WEB

= vandalism / security

= monitoring & evaluation

. =.. i P B LU

= shorf-lived novelty?
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Audience Reach

unique visifors per month (US):

= wikipedia ~44 million
= blogspot ~26 million
= facebook ~24 million

= answers.com 23 million (US); 39 million (global)

= flickr ~14 million

source: www.quantcast.com



Audience Reach

The biggest multilingual free-content encyclopedia on the Internet. Over two million articles and still growing. [Description from dmoz)

Wikipedia.ory is an enormous site that reaches over 43 million U.S. monthly unigues. The site appeals to a younger, more educated
group.The typical wisitor reads nature.com and wisits kidshealth. org.

Traffic Overview it U.S. Demographics Brand & Site Affinities
Gender 100 = Internet Average Science/Nature Affinity
nature.com 4.2%
Get Quantified to see mare accurate results seiencermang.org 1%
hale Scientific American 3.8x
ScienceDaily 3.8%
Estimated Monthly Uniques
u.s. 44 million — M Asihiny
Emac AskMen.cam 3.8
hen's Health 3.1x
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= || |||| "-,Amdﬁ‘uflk lﬂ". I \ ﬁ || l'”l 2534
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S/t S5/31 §/30 7/31 BJ3L 9430 10/31 - Site Affinity
B3+ eruwiktionary org B G
; 0 25 =0 75 100 125 150 475 Wikimediade B.6x
Audience Share of Visits taols wikimedia. de 6.6
Composition wiktionarg.org B.6x
53% Household Income enwikiquote.org 3.7
wikiguote.org 5.7%
17% $0.30K commans wikimedia.org 5.7x
upload wikimedia.org 5 6%
g ¢ e B _ starwars wikia com 5 5%
1549 5 erwikinews org A.5%
2 : z wikinews.org 585
6% o001 00K animenewsnetwork com 5.1%
3 wikibooks.org 5.1x
bocseroBe [ oouare [ Aclcte F100k+ absoluteanime.com 5.1%
enwikibooks.org 5.0%



Audience Reach

Gender
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Data for: wikipedia.org
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Blog Timeline

‘blog’
coined -
rec:o?hmses blogs appear for:
\;Vezreo\r’ci political
‘how-fo consultants, ngws
manuals Serv'g,eds ?rn
appeared candidates
166 A s A AT AT AR == e apin =im Bimamann
credibility as Blogger's
news (c.f. Lott Code of
arrival of pOlITICCIl Crisis Conduct
hosted in USA) The Guardian | proposed
blog includes a daily
fools | digest of blogs
declared on page 2 first science
word Ofl b|ogg|ng
the year conference
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Technorati: popular blogs

Engadget

Gizmodo, the Gadget Guide
Techcrunch

Boing Boing

Breaking News and Opinions on the
Huffington Post

Lifehacker

Ars Technica

Wordpress

Mashable

O Blog di Beppe Grillo

OOk~ WON —

5 0@ No
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MPJ3 Tour of the Tate Modern

MODERN

What can the matter be? TATS

Support Us | Email Bulletins | Tickets | Shop Online

Technology from BT | [search |
A podcast about materials, science and art

We're used to looking when we come to galleries, but have you ever wondered what a painting
sounds like, aor how your sense of tauch might change the way you see g work of art? We invited a
team from the Materials Library to explore the material nature of art frorm a scientific and sensory
point ofwiew:. The resultwas this podcast, which takes the form of an audio tour of Tate Modern
and accompanying shar filim showing the team in action.

Armned with gilly putty, helium
= halloons and other unlikely
paraphernalia, the tearn fram

the Materials Library invite WWW.tate .O I'g " U k/

Tate visitors to get to grips

with the stuff of art modern/tours/
materialslibrary

How to listen
All ofthe tracks can he listened to online or downloaded onto your computer and transferred to

wour MP3 player, so thatwyou can experience therm within the gallery in frant of the relevant
artwnrks Allwenrks are correntle nn disolav as of Aoril 2007



PLANET
SCICAST

SHORTFILMS
REALSCIENCE

NESTA &3

N IOP Institute of Physics
PLANET SCIENCE

%

UK wide competition To
get children, young
people, teachers,
parents, science
communicators and
science / engineering /
tfechnology professionals
all making mini movies.

A web resource of all
those movies and the
writffen up activities and
experiments.

Training in schools.

www.planet-scicast.com



WFP Food Force

g2y, United Nations M AN A IR A AN SN AN S

Y  World Food
WX e UIJIJ FLUIRLE  cowsoao e came

T T T )

-ﬁ’-’ "SIZIJRES A

PERFELT FIVE
-STARS"*

It's up to you to save and rebuild the island of
Sheylan.

THE GAME

& major crisis has developed i ian Ocean, on
the island of Y

step up th rogramme’s pr

and help feed millians |:|1' hungry pe l.l[.lll—'
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WFP Food Force

‘From the United States to India, the game
has kids and feachers excited about
playing as well as learning more about
world hunger. We've sfruck the right
balance befween entertainment, game

play and communicating a global issue
like hunger.”

WFP Deputy Executive Director for Fundraising and
Communications (2005)

www.food-force.com
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Future Challenges

= |mproving monitoring & evaluation of new
media activities

= Enhancing the value of new media activities
with respect to "traditional” formats

» |ncreasing the number of female podcasters
& bloggers

= Overcoming randomness, idiosyncrasy and
redundancy: identifying and learning from
best practice



